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2014 Regional Co-Op with VISIT
FLORIDA

* Leveraged FL brand and campaign momentum to drive
travel in soft season

« Timing: August 18t — October 17th
« Markets: Boston and New York
« TV, Radio Sweeps, In-Flight, Digital

« Jet Blue and five destinations
(Bradenton / Sarasota, Fort Myers / Naples, St. Petersburg /
Clearwater)

« CTA: JetBlue offers to different destinations

« Key Benefits: multiple elements, high overlap, extended
IN- market presence

VisitSarasota.org
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e
Jet Blue Results

Fare Sale (09/18)
* 79% Iincrease in bookings
e 30% minimum bump for each route

Fare Sale (10/09)

« Minimum 18% increase in bookings for all
departure days

VisitSarasota.org
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Sept — Oct Jet Blue Occupancy

Volume Increase ‘“14/°13
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CHVCB and VSC partnering with
Englewood Chamber of Commerce to
revive the Englewood Tourism Assembly
which will focus on an Englewood
restaurant promotion for Fall 2016 and a
Young Naturalist Program to kick off with
Waterfest 2015.
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Sarasota and Charlotte have cooperated on large sports events that
benefit both counties.
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VSC hosted US and
Canadian chapters of

SATW and offered
post-trip FAMs to
Charlotte County.
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Visitor Information Center/ UTC Kiosk

e Sarasota County’s Tourism Strategic
Plan 2020 called for enhancements
in visitor services.

* In 2014, VSC opened a downtown
Sarasota Visitor Center.

* With the opening of the new Mall
at UTC at University and 175, VSC
opened a second Visitor Center
inside the mall.

* VSC partnering with area Chambers
with information kiosks and
volunteer training.

VisitSarasota.org
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Visitor Information Vehicle
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Android

To attract visitors from Brazil, Collier, Lee, Charlotte and Sarasota Counties developed a
shopping app aimed at this key market with their love of shopping. This new tool is
being released into the market at the end of this month.
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On the Horizon

e The DMOs of Collier, Lee, Charlotte,
Sarasota, Manatee and Pinellas will be
meeting in April to work on another

promotion with VISIT FLORIDA for the
Fall.

» Developing a beer trail guide to the
region’s growing number of breweries.
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